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UK Editor 
Reporting to: Global Editor 

Department:  Marketing 

Location:  50 Featherstone Street, London 

Contract:  Permanent, full time 

 

We don’t just collect data, we connect data. YouGov is an international data and 

analytics group with the ambition to become a unique part of the global internet 

infrastructure - like Google for search, Facebook for social, Amazon for retail, we 

want it to be YouGov for opinion. Our value chain is a virtuous circle consisting of a 

highly engaged online panel, innovative data collection methods and powerful 

analytics technology.  

 

From the beginning we had one simple idea: the more people are able to 

participate in the decisions made by the institutions that serve them, the better those 

decisions will be. We are a global online community for millions of people, and 

thousands of organisations, to engage in a continuous conversation about their 

beliefs, behaviours and brands, and provide a more accurate portrait of what the 

world thinks.   

 

We are searching for a UK Editor to help make this mission a reality and making our 

data famous – not just when it comes to politics but also trends in society, business 

and elsewhere.   

 

What will I be doing day to day? 

 You will oversee the day-to-day running of YouGov’s UK content team, which 

comprises people working in four broad areas: press office; website; social 

media; and content for marketing  

 Helping develop and edit our range of content 

 Deliver strategies and deploy tactics that showcase YouGov’s data to the 

media, public, clients, and panellists 

 Work with internal teams to turn the growing ‘bucket’ of data into something that 

can attract and retain clients and panellists  

 Develop and oversee attractive campaigns to encourage the public to add to 

the data  

 Increase followers/shares on social media, mentions in mainstream media, and 

clicks/downloads of our content by clients and prospects  

 Help the public, clients and media see YouGov as a source of every type of 

public opinion data, not just political polling 
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What do I need to bring with me? 

 The ability to lead a team and work with others within the business 

 First class writing ability and strong oral and electronic communication skills 

 Being an organiser and ‘doer’ (need to be hands-on) 

 Ability to deliver results, meet deadlines and manage time effectively 

 Strong initiative, negotiation and influencing skills 

 Business and commercial acumen 

 Outstanding accuracy, proof reading and copy writing 

 Proactive thinking, creativity and people skills 

 Ability to work with people at all levels 

 

Some additional information . . . 

This is a full time role (37.5 hours a week), based at our London Head Office in super-

cool Old Street.  Our candidate info pack will tell you all about our company 

benefits and what our work culture is like – have a read! 

 

Also, check out the products section on our website, and why not try the Profiles tool 

here? 

https://d25d2506sfb94s.cloudfront.net/r/53/Candidate%20Info%20Pack%202016.pdf
https://yougov.co.uk/
https://yougov.co.uk/profileslite#/

